
Attachment C 

• Virtual Open House during entire Scoping Period

• 741 visitors

• Virtual Scoping Meeting

• 75 attendees

• Metro Website

• Project Website

• 4,617 Users

• NOP Mailing

• 1,312 – 500 owners and occupants

• 132 – agency and interested party mailing list

• NOP Print Advertisements

• LA Times

• Chinese Daily

• La Opinion

• ARTT Mailer

• 1,312 – 500 owners and occupants

• 132 – agencies and interested parties

• Social Media

• Instagram – 5 posts

• Twitter – 6 posts, with 30 re-tweets from other  users

• E-Blasts

• 5 E-blasts, approx. 3,250 total emails sent (cumulative)

• Project Briefings

• Stakeholders and public sector leadership

• NOP Total Comments

• 303

• 65 – Virtual Open House

• 51 – Virtual Scoping Meeting

• 11 – Verbal

• 40 – Written

• 185 – Emails to Metro 


