Los Angeles County Planning & Programming
Metropolitan Transportation Authority September 21, 2016

Open Streets Cycle Two
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Recommendation

Award and program a total of $4.14 million for Cycle Two (2) of the Open
Streets Grant Program (through December 2018) per the Metro Board Maotion
72 and programmatic support as follows:

Including the following components:

« Award $4.04 million to 17 new Open Street scheduled through December
2018

« Amend the budget for the 626 Golden Street event with up to $200,000 to
provide funding required to execute the event due to postponement from the
June Reservoir and Fish fires

« Reprogram $100,000 from canceled Cycle One Open Street event Car Free
Carson towards Cycle Two

* Program up to $500,000 for Metro Operations and Community Relations for
support of Los Angeles County Open Street events
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Cycle One Open Street Implementation

« 10 out of 12 Events Funded Completed

* 10% ridership increase along route corridor on the
day of the events

« System-wide Sales of Day Passes increased an
average of 17% on the day of events

« Board directed Cycle One evaluation study ridership
analysis in progress - further study pending contract
award
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Cycle Two Funding Recommendations

Total Applications

Applications Received 19
Applications Recommended 17
Funding Requests $ 4.25 million
Funding Recommended $4.04 million

Recommended Applications
Cities Represented 23
First Time Cities 11
Disadvantaged Communities 12
Multi-Jurisdictional Events 7
Funding Years FY17,FY18, FY19
Grant Cycle Length 2.5 years
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Map Cycle 2 — 17 Events

mi

o x San Fernando

Burbank

J Glendale

Hollywood
- J \Baldwin Park
Wilshire . Bonitons El Monte G
LOs\AﬂPl&‘b
Culver City Montebell
S-- 3 \On ebello
Santa MonicaiNca Vernon I—\
F  Whittier
5 Downey
Redondo
i8ach Anaheim
LW Long Beach
{ San Pedrol Santa Ana

Randhi
‘\__' Cucamot
San Dimas
O o
Pom ona ontario
Coron



Timeline For Next Steps

Fall 2016 - Execute MOU Agreements & work
with community relations on event engagement
strategy

Fall 2017 — Stage first event
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