ATTACHMENT A

METRO’S HOMELESS OUTREACH OUTCOMES DATA REPORT
C3 Homeless Outreach Data
January 1, 2022 — March 31, 2022

Performance Total Number Fiscal Year
Measures Jan-22 | Feb-22 | Mar-22 | ServedDuring | To-Date
(unduplicated) Period (July 2021 -

March 2022)
Outreach & Engagement
CONTACTS 216 240 253 709 1,793
ENGAGEMENTS 177 186 216 579 1,366
Interim & Permanent Housing
PLACEMENT +
LINKAGE TO INTERIM 17 99 50 166 521

HOUSING
PERMANENTLY

HOUSED 19 10 8 37 166
Total Served for 499 535 597

Period




ATTACHMENT A

Monthly Motel Reports January 2022 — March 2022

January

TOTAL ROOMS: 12

TOTAL REMAINING IN ROOMS: 5

TOTAL COST: $19, 128.03
February

TOTAL ROOMS: 80

TOTAL REMAINING ROOMS: 13

TOTAL COST: $127,390.73

The motel costs associated with the February outreach work is abnormally high. This is
a result of the outreach surge at 7™ Street/Metro Center station to immediately house
PEH who had been sheltering at the station.

Due to all interim shelters being on quarantine and not accepting new clients during the
first two weeks of February, staff directed PATH to temporarily house clients at motels.
Once shelters re-opened — PATH quickly transitioned willing PEH into HAL shelter and
other interim shelter placements.

As aresult of this effort, 50% of the PEH were placed into interim and permanent
housing.

6 rooms led to permanent housing

25 rooms led to other interim placement

1 person was placed into the hospital

32 rooms led to people denying shelter or otherwise abandoning the room

March

TOTAL ROOMS: 28

TOTAL REMAINING ROOMS: 11

TOTAL COST:; $39,295.00



