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Summary of Engagement – Listening Sessions
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• More than 150 people have participated in Community Listening Sessions.

• At each of the Community Listening Sessions, the meeting participants 
were polled through a live polling website that allowed those in-person 
and those joining virtually to participate.

• The poll included the guided listening questions that include:
• Before today, how familiar were you with Metro’s Board structure?
• How well do you think the current Metro Board reflects your 

community’s needs?
• What factors should be prioritized when shaping the future 

composition of the Metro Board?
Gateway Cities Metro Service Council Meeting



Summary of Engagement – Key Groups
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• Metro has presented to over 30 key groups including Councils of 
Governments, Chambers of Commerce, and city groups including 
Contract Cities and League of Cities. 

• Feedback includes:
• Stronger regional representation, including the San Fernando 

Valley and Gateway Cities

• Broader perspectives, such as business and goods movement.

• A need for simpler explanations of Measure G, Metro Board 
responsibilities, and ways the public can engage.

• Recommendations on how the public can already participate in 
Metro through Service Councils, advisory bodies, and 
committees. 

Presentation to North Los Angeles County 
Transportation Coalition (NCTC)



Other Activities
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Pop Up Events at Key Metro Stations to reach transit riders 
start in May, including Metrolink riders in North LA County

Tabling at Community Events
4/18 South LA LIFE Open House – 400 contacts
4/18 Santa Clarita Cowboy Festival – 300 contacts
4/18 Metro Pomona North Night Market – 300 contacts
4/19 Touch-a-Truck Sherman Oaks – 150 contacts
4/25 Senator Gonzalez Día del Niño Maywood – 20 

contacts

Engaging Metro CBO Partners to support outreach activities -
LIFE, Go Pass, 511, etc

Metro LIFE South LA Open House

Santa Clarita Cowboy Festival

Metro Pomona North Night Market



Key Communication Outreach Tools 
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Website
Frequently Asked Questions on Ad Hoc Board Composition

 Fact Sheet – Translated to 7 languages
Take Ones – designed for Transit Intercepts in May
Community Listening Session Flyer
 Social Media Toolkit with QR Code 
E-Blasts to Metro CBOs, LIFE, and Go Pass participants
Weekly Updates in Community Relations Newsletter
The Source/El Pasajero 



Questions?
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