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PROACTIVE APPROACH TO PR AND SOCIAL MEDIA



PROACTIVE APPROACH TO PR AND SOCIAL MEDIA



REAL-TIME FACT CHECKS



Results:
• Stories: 629
• Impressions: 2B
• Ad Value: 23M+

Sentiment:
• 98.3% of sentiment positive or neutral

Regional Connector Media Coverage



6

Customer Excitement on Social Media



New York Times Essence

Forbes.com

National Arts & Culture Media Coverage



Social Media Partnerships



PRESS PLAY: Bus Operator Dance!



PRESS PLAY: Taylor + Ambassador Mashup!



PRESS PLAY: Bus Lanes!



PRESS PLAY: Transit to Tacos (in partnership with L.A. Taco)
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