ATTACHMENT B — LINK US COMMUNITY ENGAGEMENT ACTIVITIES SINCE JULY

2017

Since July 2017, the Link US project team has provided over 25 project update briefings to project
stakeholders including community and business organizations, neighborhood councils and elected
officials. See table below for more detail on the project stakeholders that received the project briefings.

Community and Business Organizations, and
Neighborhood Councils

Elected Offices

Historic Cultural Neighborhood Council
Boyle Heights Neighborhood Council
William Mead Homes Resident Advisory Council

Los Angeles County Supervisorial District 1
City of Los Angeles Mayor’s Office
City of LosAngeles Council District 1

Metro Service Councils

Arts District Business Improvement District
El Pueblo Commission

Chinatown

Lincoln Heights

Little Tokyo

First 5 California

Metropolitan Water District

City of Los Angeles Council District 14

Additionally, the project team has participated in several public events to share project information
including:

e  “Dreams In Motion” TrainFest on July 14, 2018

e Union Station Farmers Market on August 16, 2018

o High-Speed Rail Open House on September 17, 2018
o CicLAvia on September 30, 2018

Lastly, the project team has participated in Union Station Area Roundtable discussions, hosted by Metro
Communications for interested stakeholders around Union Station, to share project status updates.

September 26, 2018, approximately 200 people attended an open house event held in the East Portal of
Union Station featuring two (2) presentations as well as boards with project renderings. The project
team was available to interact with the attendees and answer questions. The Link US project team
received a great deal of comments from the attendees and will continue to consider public input
through the completion of the DEIS/EIR. The project team collected over 90 e-mails from the public to
join the email list and distributed over 150 project Fact Sheet and Frequently Asked Questions (FAQs) to
members of the public. Throughout the various events the project team increased their email
distribution list to over 1,500.

The Regional Rail Facebook page has reached over 17,000 people with 924 post engagements and
increased page likes to more than 300. The project team has added over 15 posts over the past 6
months to educate the public about the value of the project and keep the public informed of upcoming
outreach events like farmer’s markets, open house events, and other pop-ups.
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During all outreach activities the project team provides project renderings, project boards, business
cards, sign-in sheets, and project collaterals including Fact Sheet and FAQs in the following languages,
which are also available on the project website:

e English

e Spanish
e Japanese
e Chinese

e Vietnamese

The Link Union Station project website has been expanded and updated to include the latest
information highlighting the anticipated project benefits, project alternatives under study,
environmental process, two concourse videos which were released in October 2017 and January 2018
and the environmental review process.
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